
and celebrating our 

Heartland chapter. 

We hope all of you 

can join us for this 

event!  

In the "sellers" mar-

ket we are living in 

these days it is even 

more imperative to 

solidify the relation-

ships we have with 

our hoteliers and 

CVB contacts. At-

tending our Heart-

land Chapter events 

and having some 

face time with these 

contacts will help 

build upon that 

foundation.  

Greetings Heartland 

MPI Members: 

 

 

 

 

 

 

I hope everyone's 2015 

is off to a great start 

and that each of you 

enjoyed the holidays 

with your families. 

January has been a 

busy month for the 

Heartland MPI Board 

as we just wrapped up 

our monthly meeting 

and Mid-Year Retreat 

a few weeks ago. We 

are busy planning for 

the rest of the MPI cal-

endar year and hope 

that the changes and 

additional offerings we 

are creating will en-

hance your member-

ship and experience 

with MPI.   

At the January Meet-

ing we announced the 

return of our Annual 

Meeting. The Annual 

Meeting will take place 

at Hotel Pattee in Per-

ry, IA May 13, 2015. It 

will be a day full of 

networking, education, 
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Interested in getting more involved 

in the chapter and increasing your 

ROI? 

There are a variety of ways depend-

ing on your time and interests. 

● Submit a newsletter article  

● Help at the meeting registration 

table  

● Make membership renewal phone 

calls  

● Join the fundraising committee  

● Assist in planning chapter meet-

ings and/or social networking events  

● Get involved with the student out-

reach team 

Contact Mary Cason today at 

mcason@iada.com or 515.440.7625 

to select your favorite volunteer ac-

tivity. 

 

We look forward to hearing from 

you!  

MPI relies on its volunteers to assist 

with creating programs that mem-

bers need. Numerous opportunities 

are available at the chapter and in-

ternational levels. Not only will you 

build your career and increase your 

industry knowledge, but your time 

and expertise will help the meetings 

and events industry improve and 

grow as well. 

 

 

Calling all 
Heartland 
Chapter MPI 
Members! 

U.S. states. Now—a mere 

eight months later—that 

figure is at more than 70 

percent. Along with that, 

more and more opportu-

nities have emerged for 

meeting and event pro-

fessionals. As one source 

pointed out, “It’s a ‘new’ 

market—new markets are 

not created very often.” 

Similarly, it’s not every 

day you see an important 

social change take place 

this swiftly! 

 

The "Year in Review" lists 

the most-visited stories 

of 2014, highlights some 

of the members you’ve 

met in the pages of The 

Meeting Profession-

al and explores TED, au-

From HQ: 2014 Year in Review 

tism, human trafficking, 

the value of the World 

Cup and much more.  

 

Click here to download 

and enjoy this expanded 

look at the year in your 

industry from your mem-

ber magazine, and con-

sider some of the lessons 

and trends while plan-

ning for a successful 

2015. 

 

Sincerely, 

 

Brad C. Shanklin 

Sr. Director of Chapters 

& Member Engagement 

Meeting Professionals 

International (MPI) 

bshanklin@mpiweb.org  

 

 

With economies slowly 

beginning to wake up 

from the years-long re-

cession slumber, im-

portant social progress 

was able to take some 

much-needed steps to-

ward permanency. Those 

topics, and all that natu-

rally fit within those cate-

gories, are top-of-mind 

for the big-picture head-

lines that affected meet-

ing and event profession-

als in 2014, presenting 

challenges and opportu-

nities along the way. 

 

Reflecting on The Meet-

ing Professional’s report-

ing this year revealed the 

expanse of the industry 

through the many factors 

that influence your busi-

ness and the ways in 

which your business in-

fluences the world—it’s a 

wonderful cyclical tale.  

 

In the December issue 

of The Meeting Profes-

sional, we present our 

first-ever "Year in Re-

view"—revisiting many of 

your favorite stories from 

2014 through relevant 

updates and behind-the-

scenes insight. The tale 

begins with marriage 

equality. When we first 

covered the topic in 

April, same-sex marriage 

was legal in 34 percent of 

mailto:mcason@iada.com
http://www.mpiweb.org/docs/default-source/magazine/tmp_best_of_2014.pdf?sfvrsn=2
mailto:bshanklin@mpiweb.org
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The first ever North American Meetings Industry Day will be held on 

Thursday, April 16, 2015 as part of the Meetings Mean Business Campaign. 

This event was inspired by the very successful and 20 year strong Canadian 

National Meetings Industry Day.  Meetings industry organizations and 

chapters from the U.S., Canada and Mexico will hold events on April 16th to 

recognize and celebrate the day, making a powerful statement on value of the 

global meetings industry.    

Coming in 2015: North America Meetings Industry Day 

April 1
6, 2

015 

Great things happen when people come together. Face-to-face interaction is the platform where deals are struck, 

relationships are forged and ideas are generated. That’s what Meetings Mean Business is all about: showing the 

real power of what business meetings, conferences, conventions, incentive travel, trade shows and exhibitions col-

lectively do for people, businesses and communities. 

Let’s face it: WE ALL HAVE TO DEAL WITH INCREASED 
EXPECTATIONS THESE DAYS… from our employers, from our 
coworkers and even from ourselves.  
 
We are bringing in Meetings Sites Resource (MSR) for an interactive 
workshop where attendees will evaluate and discuss a multitude of 
meeting value components and specific methods to calculate, report 
and communicate meeting value and ROI to take back to your 
stakeholders. This session will help you to understand industry issues 
and trends that are impacting ROI and meeting value; learn methods 
to communicate real meeting values to senior management and 
stakeholders; know how today’s technology drives meeting value, 
ROI reporting and more.  
 

Since 1994, MSR has been delivering high impact meeting education to the meeting and convention industry, 
including MPI, Global Business Travel Association, Financial & Insurance Conference Planners, Professional 
Conference Management Association and Hospitality Sales & Marketing Association International. MSR 
workshops are highly interactive, include significant Q&A and deliver immediate take-a-ways.  
 
Look for registration information to come across your email soon. Discounted hotel room rates available for $89 
plus tax at the Sheraton Omaha.  

“Meeting Value, Metrics and ROI Made Simple” 

MPI Heartland Chapter March Meeting 

Thursday, March 12, 2015 | 10:3o am - 1:30 pm | Sheraton Omaha Hotel | 655 N 108th Ave., Omaha  



“Putting the Pieces Together”  
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Negotiations 

Avoiding Costly Legal Mistakes 

 

As President and a Senior and 

Founding Partner of Howe & 

Hutton, Ltd. , Jonathan has 

spoken to organizations all 

over the world.  He is recog-

nized as one of the true lead-

ers of the not-for-profit or-

ganization bar as well as the 

hospitality and meetings, 

travel, incentives hotel and 

tradeshow industries. 

 

Coloring Outside the Lines: Creating a 

NEW Meetings Experience 

This high-energy, participa-

tory, humorous session has 

received outstanding reviews 

from diverse meeting profes-

sionals globally. Certified 

Speaking Professional, Jeff 

Tobe, challenges you to step 

outside your comfort zone 

in positioning yourself more 

creatively than ever before.  

He provides the insight you 

require to give yourself the 

‘competitive edge’ for 

which we all strive whether 

you are a vendor or a meeting 

planner.  

Disney’s Approach to  

Selection, Training and Engagement 
 

As a leader in the creation of the Walt Disney World 

Human Resources Organization Development De-

partment, Dee was a key member of the Disney 

team that developed and implemented the leader-

ship culture knows as “Performance Excellence” at 

Disney. Planners and suppliers alike succeed when 

they develop an or-

ganizational culture 

that enables extraordi-

nary experiences for 

employees, clients and 

attendees. How can 

you find and nurture 

great talent, while fos-

tering an environment 

of outstanding team-

work and effective 

communication? 

Whether you're an  

individual business 

owner, a corporate or  

association planner or work with a team of two to 

two thousand, this session offers practical  

takeaways that will help you and your team work 

more effectively and exceed expectations.  

Jonathan T. Howe 

MPI Heartland Chapter Annual Meeting 

May 13, 2015 | 10:oo am to 4:00 pm | Hotel Pattee | 1112 Willis Ave., Perry, IA 

Your MPI Heartland Chapter Annual Meeting planning committee is excited to 
bring you a day full of making connections, education and help in putting the 
pieces together for success in business.  This year’s speaker lineup includes: 

Jeff Tobe 
Sponsored by:  

Midwest Speakers Bureau 

Out of over 50 MPI Chapters in the country, your Heart-
land Chapter received a grant to bring in Dee Byrnes from 
the Disney Institute. 

Dee Byrnes 



P a g e  5  

Source:  
Convention Industry Council 
Green Meetings Report 
www.conventionindustry.org 

 

 

What is a Green 

Meeting or Event?  

A green meeting or event 

incorporates environmental 

considerations to minimize 

its negative impact on the 

environment.  

 Start on-site recycling 

program for paper, 

cardboard, metals, 

glass, plastics and sepa-

rate organic materials. 

 Have a linen re-use 

program for guests 

staying multiple nights. 

 Have maps and walking 

trails of local attrac-

tions/venues within 

walking distance. 

 Install dispensers for 

soap, shampoo and 

lotions in bathrooms, 

or donate un-used por-

tions of small bottles to 

local shelters. 

 Reduce carbon foot-

print when considering 

destination and de-

mographics of  your 

meeting location.   

 Use venues and suppli-

ers who already have 

environmental practic-

es in place. 

 Have attendees sign-up 

for the meals they will 

attend during online 

registration for events 

to reduce food waste. 

 Replace bottled water 

with water stations.  

Providing a re-usable 

logoed event glass for 

event could be a nice 

touch. 

 Collect and recycle 

name badges for future  

meetings. 

 Shirt printed written 

communications to 

electronic (BEO’s, 

Agendas, Rooming List 

and other documents,) 

by utilizing smaller 

electronic devices. 

 If printing is required, 

use double-sided copies 

and post-consumer 

recycled paper with soy

-based ink. 

 Save directional, food 

and beverage and other 

generic signs for reuse. 

 Consider adding a CSR 

project to your next 

event that could include 

planting trees, cleaning 

up a local park, etc. 

 If local event, encour-

age carpooling to event. 

 When possible, provide 

food and beverage that 

is locally grown to re-

duce transportation 

emissions. 

 Arrange to have leftover 

food donated to a local 

food bank. 

 Use recyclable or con-

sumable products as 

giveaways when possi-

ble. 

 Donate remaining 

booth giveaways to lo-

cal charity to avoid 

shipping items back to 

office. 

 Choose incentive gifts 

and awards locally pro-

duced from local ven-

dors of destination, 

rather than shipping to 

destination. 

 Choose decorations and 

display materials that 

can be reused and/or 

are made from recycled 

materials. 

 Minimize the use of 

new packing supplies 

by reusing boxes and 

packing materials. 

 

 

Green Meetings  
Best Practices 

H e a r t l a n d  M P I  
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March Meeting:  
 

When: March 12, 2015 

 

“Meeting Value, Metrics and ROI 

Made Simple” 

 

Speaker: Meeting Sites Resource  

 

Where: Sheraton Omaha Hotel, 

Omaha, Nebraska 

Membership and Chapter 
Satisfaction Survey 

Upcoming meetings/socials:  

May Meeting:  
 

When: May 13, 2015 

 

Annual Meeting  - “Putting the 

Pieces Together” 

 

Speakers include:  Jonathan T. 

Howe, Jeff Tobe, Disney Institute 

 
Where: Hotel Pattee, Perry, Iowa 

 

July Meeting:  
 

When: July 13, 2015 

 

“Teams on Fire” 

 

 
Speaker:  Heather Hanson 
O’Neill 
 

Where: Renaissance Savery 

Hotel, Des Moines, Iowa 

Member Spotlight! 

Every week the Hotel Julien Dubuque has a 
“Bachelor Viewing Party.” On Monday, Janu-
ary 26, 2015, Iowa native Chris Soules, from 
ABC’s The Bachelor, made a surprise appear-
ance during their viewing. Members of the 
Dubuque CVB staff were in attendance,  in-
cluding our very own MPI board member, 
Julie Kronlage, who took the perfect op-
portunity to “photo bomb” the interview. 
Chris talked to the crowd of approximately 
300 women before taking pictures with his 
local Iowa fans.  

Networking Social 

(Iowa) 
When: February 12, 2015 

Where: Rollins Mansion, Des 

Moines, Iowa 
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Welcome our 2014-2015 New Members! 

 Amber Angaran - Des Moines CVB 

 Gillian Austin - Metropolitan Entertainment & 

Convention Authority 

 Chelsea Bork - Hampton Inn Orange City 

 Katie Bradshaw - Jasper Winery 

 Dave Capoun - Helms Briscoe 

 Casey Constable - Student at DMACC 

 Adam Curl - Conference Technologies, Inc. 

 Michelle Dekker - Ames CVB 

 Kendra Guldenpfenning - Prairie Meadows 

 Jay Hartz, CHA - Hotel Pattee 

 Brooke Hovick - Embassy Suites on the River 

 Maddy Irvine - Student at Kansas State University 

 Ann Klundt - River Center / Adler Theatre 

 Susan Koch - DoubleTree by Hilton Cedar Rapids 

 Jessica Licko-Avants - Quad Cities CVB 

 Kelly McDonald - ACT, Inc. 

 Ashley Parrish - Farmers Mutual Hail 

 Tara Platt - Embassy Suites on the River 

 Deb Roberts - Prairie Meadows 

 Mollie Ross - Conference Event Management 

 Cari Schaefer - Sheraton Omaha Hotel 

 Rachel Schmidt - Conference Event Management 

 

 

 

 Jael Brose - Sheraton West Des Moines 

 Mattie Burnham, CMP - Sioux Falls CVB 

2014 

2015 

Renew your Membership 
FEBRUARY 2015 
Is your MPI membership about to expire? We value all members and want you to 
continue your membership into 2015.  All members who renew this month 
(February) are entered into a drawing. One lucky winner will choose between a 6 
month membership extension or 6 complimentary tickets to a chapter event.      
Renew today! 
 6 month extended membership  
 Receive 6 complimentary tickets to any chapter event (up to $300). Can be used for 

six tickets to one event, one ticket to six separate events or any combination. Must be used by March 2016.  

MARCH 2015 

Current Members: Are you up for renewal this month (March)? Renew your MPI 

membership this month and you will be entered into a drawing for one of two great 

prizes. The winner will pick either one! Renew today!  

 Complimentary CMP Study Kit 

 1 year extended MPI membership 

http://www.mpiweb.org/joinmpi
http://www.mpiweb.org/joinmpi


We want to hear from you. Please 
share your thoughts about MPI, 
Heartland Chapter. Be sure to give 
us your name and email address or 
phone number.  

Brenda Ram, CMP, CCMEP 
Chapter Administrator 
MPI Heartland Chapter 
Email: heartlandadmin@cox.net 

www.mpiheartland.org 

Board Members 

2014-2015 

President 

Katie Muck, 402-505-8733 

 

President Elect 

Mary Cason, 515-440-7625 

 

VP of Education 

Julie Kronlage, 563-845-7698 

 

Director of Education 

Cheryl Math, CMP, 515-333-5666 

 

VP of Membership/Socials 

Vacant 

 

Director of Membership/Socials 

Sandy Bland, CMP, CTSM 

515-421-4042 

 

VP of Finance &  

Chapter Administrator 

Brenda Ram, CMP 402-559-9250 

 

VP of Communications 

Teresa Cox, CMP 515-535-2851 

 

Past President 

Gina Swackhammer 515-283-2424 

Building an inspired, global meeting and 
events industry community is the vision of 
Meeting Professionals International (MPI). 
Our mission is to help our members be 
their best by building human connections 
to knowledge, ideas, relationships, and 
marketplaces. For 21,000+ meeting and 
event professionals in over 86 countries 
belonging to 71 chapters and clubs world-
wide, MPI is the inspired, global communi-
ty that accelerates their personal growth. 
 
Fostering professional development to ad-
vance member's careers 
 
Influencing the development of the profes-
sional meetings and events management 
industry 
 
Increasing business opportunities in the 
marketplace of buyers and suppliers 
 
Building the community's future through 
inclusion of students and faculty 
 
MPI Heartland Chapter in Iowa and Ne-
braska strives to promote and support the 
MPI brand, vision, and initiatives with en-
thusiasm and a commitment to excellence.  
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